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Social Media Use Policy
For Employees of the
Lloydminster Chamber of Commerce

Overall Philosophy: 

The Lloydminster Chamber of Commerce recognizes the prevalence and ubiquitous 
nature of Social Media in our lives.  As an organization, we strive to harness the power 
of technology to better serve our members and Chamber community. We also value the 
focused work that our employees contribute while on the job.  While you are on company 
time, please refrain from online activities that don’t bring value to the Lloydminster Chamber 
of Commerce. Think of your personal time online in the same way you think of personal 
phone calls or emails and reserve such communications for outside work hours.

Details:
1. Social media activities should not interfere with work commitments. Remain focused 

on customers, existing commitments, and achieving the Chamber of Commerce’s 
mission. Your use of social media tools should never interfere with your primary 
duties, with the exception of where it is a primary duty to use these tools to do your 
job.

2. Company logos and trademarks must not be used without written consent of the 
Lloydminster Chamber of Commerce Executive Director.

3. Be respectful to the Chamber organization, other employees, customers, and 
partners. 

4. Your online presence reflects the organization you work for. Be aware that your 
actions captured via images, posts, or comments can reflect that of our organization.

5. Do not reference or cite Chamber of Commerce clients, partners, or members 
without their express consent. In all cases, do not publish any information regarding a 
member or Chamber employee during any personal public communications.

6. Respect copyright laws, and reference or cite sources appropriately. Plagiarism 
applies online as well.

7. Creation of a profile where you act on behalf of the Chamber of Commerce must be 
approved first by Chamber management.
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8. Personal blogs should have clear disclaimers that the views expressed by the author 
in the blog is the author’s alone and do not represent the views of the company. 
Be clear and write in first person. Make your writing clear that you are speaking for 
yourself and not on behalf of the company.

9. Information published on your blog(s) should comply with the company’s 
confidentiality and disclosure of proprietary data policies. This also applies to 
comments posted on other blogs, forums, and social networking sites. 

10. Respect your audience. Don’t use ethnic slurs, personal insults, obscenity, or engage 
in any conduct that would not be acceptable in the Chamber of Commerce workplace. 
You should also show proper consideration for others’ privacy and for topics that may 
be considered objectionable or inflammatory—such as politics and religion. 

I, ___________________________________________, have read and agree with the 
guidelines expressed above.  I understand that failure to comply with the aforementioned 
points will result in serious reprimand and/or possible dismissal from my position with the 
Chamber of Commerce.

Signed by: _________________________________ Date: ______________


